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Lucchese Bootmaker proudly continues its partnership with the Breeders’ Cup, returning as the exclusive

Bootmaker and Official Western Wear Partner for the 2025 Breeders” Cup World Championships.

VISIT US TRACKSIDE IN DELMAR | LUCCHESE.COM




BREEDERS' CUP
WORLI? CHAMPIQNSHIPS

Ji - ijifn n[==]s ]

F \mm; rm:mumnf 41;

Tz
WEas T

- Runners atches_tartdfiheéOZil'
Longines Breeders’Cup Distaff.

WELCOME TO THE 2025 BREEDERS’ CUP
WORLD CHAMPIONSHIPS

sthe top Thoroughbreds,jockeys,

owners, trainers, and breeders

from around the globe assemble

in California, we are delighted to
jointhewonderfulteamatDel Marin hostingyou
andyour guests forour42nd running.

At the Breeders’ Cup, we recognize your pro-
found passion,hardwork,and drive—the dreams
and aspirations that define our great sport—and
trulybelieve each participantdeserves tobe cel-
ebrated for the outstanding accomplishment of
makingitto the World Championships.Ourteam
iscommitted to deliveringan unparalleled expe-
rience from the momentyou arrive in California
until after you leave the track, hopefully with a
trophyinhand.

The 2024 Breeders’ Cup World Champion-
shipsatDel Marachieved remarkable milestones,
including a record $203.7 million in global wa-
gering and an unprecedented number of inter-
national starters, representing the pinnacle of
worldwide competition. This year, the stellar
hospitality, refined cuisine, fantastic entertain-
ment, and personalized service you expect will
bedelivered onceagain“Where the
Turf Meets the Surf” on the shores
ofthe Pacific Ocean.

Our goalisto alwaysleave awon-
derfulimpactonthelocal communi-
ty,andwe deeplyvalue ourpartners
inthe San Diegoregion for theirsup-
portinbringing the World Champi-
onshipsbacktoDel Mar.Wearealso
committed to giving back to the

through avariety of outlets, including Breeders’
Cup Charities.Youwill read more aboutourexcit-
ing BCCinitiative laterin these pages.

Since ourinaugural eventin1984in California,
Breeders’ Cup Limited has distributed over $1bil-
lionin pursesand awardsback to the industry, cel-
ebratingmore than400 champions.Ourmission,
setforthatourfounding,remainstoconductthe
Breeders’ Cup World Championshipsatthehigh-
est levels of quality, safety, and integrity and to
promote the growth of Thoroughbred breeding,
racing,and sales through proactive leadership, in-
novation,andservice.Yoursupportisan essential
componentthatenables us to fulfill that mission.

Onbehalfofthe Breeders’ Cup Board of Direc-
tors,Members,and ournominatorsfromaround
the globe,thankyou foryourextraordinaryvision,
enduring dedication, and pursuit of excellence.
We extend our best wishes and hope you thor-
oughly enjoy the events surrounding our racing
festival.Please donothesitate to contactthe Con-
cierge Teamforanyassistance to enhanceyourex-
perience. Thankyou again foryour participation
inthe 2025Breeders’ CupWorld Championships.

(LA~

DREW FLEMING
Presidentand CEO
Breeders’ Cup Limited

sport, its participants, and its fans
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Your
long-term
peace of
mind

is always
front of our
mind.

Managing wealth is complicated. Whether you're
looking to grow yours over time, plan for a succession,
define your family legacy, or give back to the
community, PNC Private Bank® simplifies the complex.
By meeting you where you are on your financial
journey, we aim to gain a better understanding of

your goals so that we can bring them to life brilliantly.
Backed by nearly 160 years of experience, our team

of specialized advisors takes a steady, calculated,
some might even say, boring approach to deliver
expert services that are in your best interest. Through
our deep discovery process we're able to create
customized solutions that reflect your long-term
ambitions, starting today and through the life of your
wealth plan.

Find out what our brilliantly boring philosophy can do
for your wealth.

(S PNC PRIVATE BANK

Visit us at pnc.com/privatebank
BRILLIANTLY BORING SINCE 1865

The PNC Financial Services Group, Inc. (“PNC”) uses the marketing names PNC Private Bank® to provide investment
consulting and wealth management, fiduciary services, FDIC-insured banking products and services, and lending of
funds to individual clients through PNC Bank, National Association (“PNC Bank”), which is a Member FDIC, and to
provide specific fiduciary and agency services through PNC Delaware Trust Company or PNC Ohio Trust Company. PNC
does not provide legal, tax, or accounting advice unless, with respect to tax advice, PNC Bank has entered into a written
tax services agreement. PNC Bank is not registered as a municipal advisor under the Dodd-Frank Wall Street Reform
and Consumer Protection Act. “PNC Private Bank” is a registered mark, and “Brilliantly Boring Since 1865” is a service
mark of The PNC Financial Services Group, Inc. Investments: Not FDIC Insured. No Bank Guarantee. May Lose Value.
©2025 The PNC Financial Services Group, Inc. All rights reserved.
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AWORLD-CLASS WELCOME TO OWNERS

Breeders’ Cup Experience Defined by Prestige,
Personalization, and Pure Excitement

tthe Breeders’ Cup World Cham-

pionships, our team is dedicated

toensuring thatevery participat-

ing owner enjoys an experience
worthy of the exceptional competition that
takes place on the track.Your ongoing commit-
mentand the extraordinary caliberof the horses
you bring help elevate the Championshipsinto
atrulyglobal showcase.

From premium seating coordination to lux-
uryaccommodations and seamless travel plan-
ning, our Participant Concierge team is here to
curate a flawless experience throughout your
stay. Following the pre-entry stage on Monday,
Oct. 20, all Breeders’ Cup participants will re-

ceive a digital Welcome Packet
containing key event details
and prompts for digital ticket-
ing, transportation,and activity preferences.

The Breeders’ Cup Participant Ticketing and
Concierge Office,located at Mission ToweratDel
Mar Thoroughbred Club, will officially open on
Monday, Oct. 20. Please enter via Gate 1 on Jim-
myDurante Boulevard,where staffwill assistyou
uponarrival.

Ifyouhaveanyquestionsaboutyourconfirmed
or tentative plans to join us at the Breeders’
Cup, we’re just a call or email away. We look for-
ward to welcoming you—and wish you the very
bestof luck onrace day.

Theécorché
championtrophy;
aflowerblanket.

PARTICIPANT CONCIERGE TEAM

Concierge@BreedersCup.com
+1(859)422-2697

BREEDERS' CUP THE EXCLUSIVE 5



PARTICIPANT EVENT SCHEDULE

Immerse Yourself in World-Class Hospitality
and Global Entertainment

MONDAY, OCTOBER 27

6:00-11:00am

BREAKFAST AT THE BREEDERS’ CUP

Presented by WinStar Farm & Fasig-Tipton
Invitationonly

Trackside Marquee, Del Mar Thoroughbred Club

3:30-8:00pm

ROOD & RIDDLE BREEDERS’ CUP

POST POSITION DRAW

Invitationonly

3:30pm: Reception, 4:15pm: Draw
Paddock, Del Mar Thoroughbred Club

TUESDAY, OCTOBER 28

6:00-11:00am

BREAKFAST AT THE BREEDERS’ CUP

Presented by WinStar Farm & Fasig-Tipton
Invitationonly

Trackside Marquee, Del Mar Thoroughbred Club

WEDNESDAY, 0CTOBER 29

6:00-11:00am
BREAKFAST AT THE BREEDERS’ CUP
Presented by WinStar Farm & Fasig-Tipton

Invitationonly
Trackside Marquee, Del Mar Thoroughbred Club

7:00am-5:30Pm

PARTICIPANT TICKET COLLECTION

By priorappointmentonly
ParticipantTicketing & Concierge Office,
Mission Tower, Del Mar Thoroughbred Club

12:00-8:00rm

OFFICIALHOSPITALITY LOUNGES

Participant ticketing available uponrequestat hotels
L’Auberge Del Mar, Fairmont Grand Del Mar,
The Lodge atTorrey Pines

5:00-9:30rm
KEENELAND CHAMPIONSHIP SALE
Invitationonly, 21+

Paddock,Del Mar Thoroughbred Club

THURSDAY, OCTOBER 30

5:00am-8:00rm

OFFICIALHOSPITALITY LOUNGES

Participant ticketing available uponrequest at hotels
L’Auberge Del Mar, Fairmont Grand Del Mar,
The Lodge at Torrey Pines

6:00-11:00am

BREAKFAST AT THE BREEDERS’ CUP

Presented by WinStar Farm & Fasig-Tipton
Invitationonly

Trackside Marquee, Del Mar Thoroughbred Club

6 THE EXCLUSIVE BREEDERS’ CUP

7:00am-5:30pm

PARTICIPANT TICKET COLLECTION

By priorappointmentonly
ParticipantTicketing & Concierge Office,
Mission Tower, Del Mar Thoroughbred Club

7:30-10:30prm

ACALLTO POST, THE OFFICIAL
WELCOME RECEPTION
Invitationonly, 21+

Fairmont Grand Del Mar



BREEDERS’ CUP WORLD CHAMPIONSHIPS

RACE-DAY INFORMATION

Official race orderand final post times for the 2025 Breeders’ Cup

World Championshipswill be released Oct.22.

Forthe mostup-to-date race-dayinformation,including race times,

please scanthe QR code.
FRIDAY, OCTOBER 31 SATURDAY,NOVEMBER1
Future Stars Friday Championships Saturday

5:00am-10:00pm
OFFICIALHOSPITALITY LOUNGES
Participantticketing available
uponrequestathotels

L’Auberge Del Mar, Fairmont Grand
Del Mar, The Lodge at Torrey Pines

5:00am-10:00rMm
OFFICIALHOSPITALITY LOUNGES
Participant ticketing available
uponrequestathotels

L’Auberge Del Mar, Fairmont Grand
Del Mar, The Lodge at Torrey Pines

BREEDERS’ CUP THE EXCLUSIVE
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Certified

Corporation

MADE FOR THE

makersmark.com

WE MAKE OUR BOURBON CAREFULLY.
PLEASE ENJOY IT THAT WAY.

Maker's Mark® Kentucky Straight Bourbon Whisky, 45% Alc./Vol.

©2025 Maker's Mark Distillery, PBC, Loretto, KY

Maker’s
SwMark:

KENTUCKY STRAIGHT BOURBON

WHISKY
Handimade since (953

. Made by the Maker’s Mark Distillery Inc., Star Hill Farm,
 Loretto, KY., under the personal supervision of ROB SAMUELS
-

750 mL-45% ALC./VOL.

S ®

Maker’s (ot
fyMark | ©

OFFICIAL BOURBON OF
2025 BREEDERS' CUP WORLD CHAMPIONSHIPS




EVENT INFORMATION

Your Guide to Official Breeders’ Cup Events

Presented by
WinStar Farm & Fasig-Tipton

Monday, Oct.27-
Thursday, Oct.30

Begin each dayatthis exclusive
breakfastexperience set
againstthe backdrop of Del
Mar’s breathtaking sunrise.
World-renowned Michelin-
starred chef Curtis Stone
returns to curate anindulgent
culinaryjourney tailored for
the discerning palate.
Savorabespoke morning
menu as the world’s most

elite Thoroughbreds make
theirfinal preparations on the
track—an extraordinary pairing
of sportand sophistication.

Suggested Attire: Layers
and comfortable footwear for
the coastal morningbreeze.

Invitationonly.
Entrywithdigital ticket.

ES
\(7, .
BREEDERS
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Monday, Oct.27

Accesstheheartofthe
Breeders’ Cup World
Championshipswithan
invitation to the official Post
Position Draw,an elegantand
pivotal occasion broadcast
live toaglobal audience. Set
againstthe serene beauty
ofthe Paddockat Del Mar
Thoroughbred Club, this
exclusive event offers
Breeders’ Cup participants
and theirguestsafirstlook
atthe definingmoment that
shapesthe path tovictory.

Suggested Attire: Business
casualwithastylishedge

(don’tforgetyour sunglasses).

RSVPrequired.
Entrywithdigital ticket.

SHUTTLE SERVICE
Ashuttle bus service is available between official hotels and the
Del Mar Thoroughbred Club. Complimentary parkingis also

available at Del Mar.

Thursday, Oct.30

Stepinto the spotlightasthe
2025Breeders’ Cup World
Championships officially
begin—aglamorous evening of
global camaraderie, live per-
formances, signature cocktails,
and decadentpost-dinner
indulgences. This celebration
exemplifies the heartofthe
sport: Ownerswith entriesin
the Championshipswill receive
sixexclusive invitations.
Participating trainers,jockeys,
andbreedersareallinvited to
attendwithaguest.

Suggested Attire: Cocktail
(indoor/outdoor).

Invitation only, RSVP
required, entry with digital
ticket. Strictly 21+.

Forup-to-date information, including times for the
complimentaryshuttle bus, please scan the QR code.

BREEDERS’ CUP THE EXCLUSIVE 9



RESTASSURED

Curated Hotel Access and Participant Benefits
for Your Breeders’ Cup Experience

The Lodge at Torrey Pines pool;
right: thegolfcourse at Fairmont
Grand; below: acouple toasts at
The Lodge at Torrey Pines.

Relax, recharge,and connectat
the official 2025 Breeders’ Cup
Hospitality Lounges,availableat
L’Auberge DelMar, the Fairmont
Grand DelMar,and The Lodgeat
Torrey Pines from Wednesday,
Oct.29,through Sunday, Nov. 2.

These refined spaces offer a
serene retreat for participants
and their guests, featuring per-
sonalized service and thought-
fultouchesdesigned toenhance
yourstay.The Breeders’ Cup Par-
ticipant Concierge team will be
available on-site to assist with
ticketcollection,itineraryguid-
ance,andanybespoke requests.

PHOTOGRAPHS BY FAIRMONT GRAND DEL MAR & THE LODGE AT TORREY PINES




To ensure an exceptional experience during Breeders’ Cup
week, we have secured a collection of premium hotel room
blocks near Del Mar Thoroughbred Club. Each owner (note:
partners or syndicates count as a single ownership entity) will
receive a $1,500 credit toward accommodations at one of the
preferred hotelslisted.

Fairmont Grand Del Mar
5300 Grand Del Mar Ct.
SanDiego,CA92130
GrandDelMar.com

L’Auberge Del Mar
1540 Camino Del Mar
Del Mar, CA92014
LAubergeDelMar.com

Hilton San Diego Del Mar
15575 Jimmy Durante Blvd.
DelMar,CA92014
Hilton.com

HyattRegencyLaJolla
atAventine

3777 LaJollaVillage Dr.
SanDiego,CA92122
Hyatt.com

The Lodge at Torrey Pines
11480 N.Torrey Pines Rd.
LaJolla,CA92037
LodgeTorreyPines.com

Reservations will be
processed and confirmed
onalfirstcome, first served
basis. Please note: All hotels
listed have a minimum stay
requirement of three nights
between Thursday, Oct. 30,
and Sunday, Nov. 2.

E]LH!E FOR PARTICIPANT HOTEL INQUIRIES

-
o
PN
Wogts

Toreserveyour stay, please contact Erin McLaughlinvia
ﬁ Hotels@BreedersCup.comor +1(859) 422-2675.

Visit the QR code to submityourrequest online. All bookings
E mustbe made through the Breeders’ Cup Racing Office.

BREEDERS’ CUP THE EXCLUSIVE
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More ThanLooks’jockey Jose Ortiz
celebrates the FanDuel Breeders’
Cup Mile win. ;



SMARTACCESS

From Streamlined Entry to Enhanced Privileges,
Digital Ticketing Brings Convenience to Race Days

Throughanew multiyear partnership with Seat-
Geek,the Breeders’ Cup World Championships
are introducing a more advanced ticketing
experience forparticipants. This collaboration
allows us to harness innovative technology
to simplify purchasing, improve access, and
deliveramore seamlessand elevated Breeders’
Cup experience.

Setting up your SeatGeek account is quick and
easy—and our Participant Concierge team is
here to assist you every step of the way should
you have any questions.

Ownersofhorses enteredin the Breeders’Cup
World Championships will receive up to six (6)
complimentary seats, along with one (1) com-
plimentary preferred self-parking pass, on the
day their horse runs. Additional seats may be
available for purchase, subject to availability.

Owners may choose from premium dining,
whichincludesagourmetluncheon curated by
Michelin-starred celebrity chef Curtis Stone.
For those who prefer open-air seating, comp-
limentary shaded options will be available in
premiumboxseatinglocated with the 16th pole
and finish line. Guests in these locations will
enjoy in-seat food and beverage service, with
access to nearbyupscale concessions.

While seatingarrangements cannotbe guaran-
teed,everyeffortwillbe made toaccommodate
individual preferences.

Owners will be asked to complete the digital
Welcome Packet sent following pre-entry on
Monday, Oct.20,in order to request seats.

*Please note: A partnership, co-ownership, or
syndicateis considered one owner.

Beginning on Wednesday, Oct.29,you can
collectyour participant portfolios fromyour
hotel orontrackatthe Breeders’ Cup Partici-
pantTicketingand Concierge Office,locatedin
Mission Tower at Del Mar Thoroughbred Club:

Tickets

Alldigital tickets will be issued to partici-
pantsonWednesday, Oct. 29, through their
SeatGeek account.

Parking Passes

Preferred self-parking passes will be digital.
Limousine, valet or charter Bus parking will
be physical parking hang tags and will be
included withinyour participant portfolio.
Tip: Thereis a useful map on the back of
eachpass toshowyou the best route to take.

Participant Pin

These enameled lapel pins will provide
accessto the hotel hospitality lounges
and Owner & Trainer Enclosure ontrack.
Please note: These lapel pins do not allow
access through the admission gates over
Championship race days.

Paddock Passes

There will be the same number of Paddock
Passes to complementyour seat tickets, up
to amaximum of 10 passes per owner.*

Gifting Lounge Voucher

Eachownerwill be provided with a Gifting
Lounge Voucher to use at the Mission Tower
Merchandise Pavilion.*

Participant Baseball Cap

We provide 12 complimentary baseball
caps, personalized withyour horse's name,
foreachowner.*Appreciating these are
always popular, we will provide you withan
order forminyour Welcome Packet should
you wish to order more.

BREEDERS’ CUP THE EXCLUSIVE 13
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WHETHER YOU’RE BUILDING
SANDCASTLES, WATCHING THE
PONIES RUN, OR DINING WITH
OCEANVIEWS,HERE’'S WHATTO
DOINTHIS SOCALESCAPE

EAT

ANIMAE

Where steak-house tradition
meetsAsian fusion flair, this Ma-
rina District standout—helmed
by 2024 James Beard Award
Best Chef: California finalist
Brian Malarkey—delivers bold,
genre-blurring cuisine. High-
lights of the menu include pork
tomahawk tocino, Wagyu or
crab fried rice, and a luxurious
take on short rib kare-kare, all
complemented by a curated
selection of world-class sake.
AnimaeSD.com

CALLIE

Foradining experience shaped
bythe precisionofaDaniel Bou-
lud-trained chef,reserveatable
at Callie, one of the most cele-
brated culinary destinations in
the EastVillage. Helmed by chef
Travis Swikard, the restaurant
brings bold Mediterranean fla-
vors to life. Guests can choose
an artfully curated a la carte
menu or indulge in a generous
five-course, family-style feast.
CallieSD.com

THE MARINEROOM
INLAJOLLA

Sitting inside this 83-year-old
restaurant inspires awe at the
feat of engineering required.
Diners, so much on top of the
water that they feel like they’re

PHOTOGRAPH BY JAMES TRAN



practically in it, regularly get a
floor show as the tide cascades
into the windows. Enjoy abun-
dant fresh seafood as you take
inthe oceanview.
MarineRoom.com

PAMPLEMOUSSE GRILLE

Whenitcomesto postracefine
dining, Pamplemousse Grille
is the equine community’s
preferred reservation. For just
shy of 30 years, chefand owner
Jeffrey Strausshasbeenserving
the San Diego community in-
ternationally inspired dishes.
Think: golden Osetra caviar
service and a Wagyu surf and
turf preparation of A5 cut—the
highest grade in the Japanese
Wagyu—and Maine lobster.
PGrille.com

DRINK

BORN AND RAISED

If the races are your excuse to
dress to the nines and toast in
style, head to this chic Little
Italybarwhere decadenceisn’t
optional—it’s expected. With
a motto like “Take care of the
luxuries and the necessities
will take care of themselves,”
indulgence is the name of the
game. Try the California Brandy,
a riff on a Crusta made with
caramelized orange cordial.
Th rooftop bar is consistently
ranked among San Diego's most
iconic experiences.
BornandRaisedSteak.com

Pamplemousse Girille is an
absolute must. The food?
Outstanding. The vibe?
Impeccable. The people?
Even better. Jeffrey and Bill
Strauss didn’t just open a
restaurant—they started a
Del Mar tradition.

BILLY KOCH

FOUNDER AND MANAGING PARTNER,
LITTLE RED FEATHER RACING CLUB

As a mom, I'm always
drawn to places that offer
something for everyone—
and Encinitas Community

Park truly delivers. With
expansive play areas, open
fields, and a skate park, it
keeps the kids active and
happy, while the walking
paths and shaded seating
give parents a chance to
relax. It makes spending
time outdoors enjoyable
for the whole family.

CHRISTINA BLACKER

RACING ANALYST AND REPORTER,
FANDUEL TV

PHOTOGRAPHS BY THE WHALING BAR AND MEDIUM RAW ARTS

MISTERA’S

Forover 60years, Mister A’shas
delivered unforgettable dining
experiences—all served with
sweeping 180-degree views of
the downtown skyline. Revisit
this classic to enjoy the rein-
vented menu by chef Stephane
Voiztwinkler that includes dis-
heslike Lion’sMane mushroom
schnitzel, Bajastripedseabass,
and a lengthy cocktail list to
match with creative takes like
a Burnt Orange Old-Fashioned
and Off Shore Account—a dark
rumandkiwiconcoction.
AsRestaurant.com

MONARCH OCEAN PUB
INDELMAR

The embodiment of laid-back
California cool, this panoramic
Pacific-front bar serves up ele-
vated coastal pub fare alongside
frequent sets of live music on
the deck. It’s a favorite for Sun-
daybrunchwithaview;settlein
withanespresso martinislushy
and lobster Benedict while you
watchthetide comein.
MonarchDelMar.com

THEWHALING BAR
INLAJOLLA

La Valencia is one of La Jolla’s
most iconic hotels. And now it
has a bar to match. Originally
opened in 1949, the space has
been reimagined with a nod
to the past and an eye for in-
ventive new cocktails like the
Green Dragon, an avocado te-
quila drink, and The Whaler,



Fromtop: Booths
atThe Whaling
Bar; abartender
mixesadrink at
Bornand Raised.

anafter-dinnerdrinkmadewith
cognacandice cream.
LaValencia.com/Dining/
The-Whaling-Bar

LISTEN

BELLY UP TAVERN

This storied venue is revered
for its impeccable acoustics
and intimate atmosphere—an
essential stage for rising stars
andlegendaryperformersalike.
From rock and alt to hip-hop,
jazz, reggae, and blues, it’s a
cornerstone of North San Diego
County’s live music scene.
BellyUp-Tavern.com

HUMPHREY’S CONCERTS
BY THE BAY

Humphrey’s Concerts by the
Bay stands as the city’s most
picturesque outdoorvenuesit-
uated against the serene back-
drop of San Diego Bay, drawing
legends of jazz, soul, and rock
to its iconic waterfront stage.
On any given night, you might
catch Elvis Costello or Pink
Martini here.
HumphreysConcerts.com

THE RADY SHELL
AT JACOBS PARK

You will not find better acous-
tics than this open-air venue
operated by the San Diego Sym-



phony on the grounds of Em-
barcadero Marina Park South.
With the baybreeze inyour hair
and a skyline backdrop, catch
a dynamic lineup that spans
Trombone Shorty to Alison
Krauss and John Legend and
hosts musicians year-round. A
sonic night out thathits all the

rightnotes.
TheShell.org )
Clockwisefrom
nearright: Music
venue The Rady
Shell; kayakers
exittheLajolla
THESOUND SAN DIEGO seacaves; Balboa

Park’siconic
California Tower.

San Diego’s newest live venue
sits surfside at the city’s Fair
Groundsand canaccommodate
up to 1,900 standing attend-
ees but offers an intimate feel.
With eight to 10 shows amonth,
ranging from Jason Mraz to The

FlamingLips, there’ssomething 3
symphonic foreverytaste.
TheSoundSD.com i

PLAY

HIKE ATTORREY PINES
STATE NATURAL RESERVE

Pack your hiking boots and ex-
plore a pristine coastal sanctu-
ary perched above the Pacific,
protecting one of the most
fragile and breathtaking land-
scapes in California. This is the
only place in the United States
where the endangered Torrey
pine—the nation’s rarest pine
tree—grows wild. Yow’ll find the
species thriving among wind-
sweptcliffs,sandstone canyons,
and sweeping oceanviews.
TorreyPine.org

PHOTOGRAPHS BY GARY PAYNE, DENNIS MILLETTE, AND SAN DIEGO TOURISM AUTHORITY



| always recommend
embracing both nature and
local hospitality. Any of the
hiking trails at Torrey Pines
are fantastic; the views
overlooking the Pacific
are simply spectacular.
For dinner, head to Market
Restaurant + Bar. The
atmosphere is refined yet
welcoming, and its menu
never disappoints.

ARON WELLMAN

PRESIDENT AND FOUNDER,
ECLIPSE THOROUGHBRED PARTNERS

I'd definitely recommend
checking out Steak 48—
it opened last October
and hasn’t missed a beat.
Whether it's a fillet or a
rib eye, you really can't
go wrong. I'm a steak and
potatoes kind of guy, and
throw in a nice glass of
red wine? That's my kind
of evening.

MIKE SMITH

HALL OF FAME JOCKEY

KAYAKTHELA JOLLA
SEA CAVES

San Diego’srich sealifeis one of
itsmostcaptivatingattractions,
and one way to get a closer look
is by kayaking the La Jolla Eco-
logical Reserve and Underwater
Park. While paddling through
the 75-million-year-old sand-
stone caverns,lookfordolphins,
leopard sharks,and sealions.
LajollaKayak.com

LITTLE ITALY

A stable of diverse businesses
and residents since the 1920s,
this walkable neighborhood is
brimming with buzzy cocktail
bars, craft breweries, and pa-
tio-lined restaurants. Upscale
boutiques, indie music venues,
and inviting piazzas lend a dis-
tinctly European feel, while the
beloved Little Italy Mercato
Farmers’ Market draws locals
and visitors alike with its mix
of fresh produce, artisanal fare,
and handmade goods.
LittleltalySD.com

VISITBALBOA PARK

The cultural heart of San Diego
and one of the largest urban
parks in the country, Balboa
spans 1,200 acres and is home
to18world-classmuseums,lush
botanical gardens, acclaimed
restaurants, and over 65 miles
of scenic trails. Don’t miss the
iconic San Diego Zoo, tucked
within this hub of art, nature,
anddiscovery.
Explorer.BalboaPark.org



SOAK UP
THE SERENIT Y

Surround yourself in the laid-back luxury of San Diego.
Soak up 70 miles of stunning shoreline. Pamper yourself poolside
at a top-rated resort. Indulge in morning strolls along the beach i
afternoon boutique shopping, and an evening of Michelin-starrec
No matter the se@g, serenity comes easily he
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SADDLING HER -

LizSquyres,owner
of B2B cfg

MEETLIZSQUYRES, THE DALLAS-BASED ENTREPRENEURWHO, THANKS
TOAWHIMANDA COLD CALL, IS LEADING THE SADDLE TOWEL RACE




While the world anticipates the thundering
spectacle on the track at the Breeders’ Cup
World Championships, there’s another race
unfolding behind the scenes—quieter, but no
less exacting. Itbegins not with a starting bell,
butwithaMonday morning email. That’swhen
Breeders’ Cup officials send the final roster of
competing horsesto Liz Squyres and her team
at B2B Casuals in Dallas, who custom embroi-
derthe event’siconic saddle towels. From that
moment, they're offand running—matching the
speed and precision of the horses themselves.

“We’re able to get the towels in the Breed-
ers’ Cup hands within 36 hours afterreceiving
the names Monday for races on Friday and
Saturday,” says Squyres, owner of the custom
embroidering shop,who,as aracehorse own-
er herself, gets a rush out of the considerable
jockeying involved in making some 500 tow-
elsforthe Breeders’ Cup alone.Saddle towels,
it turns out, are a complicated rectangle of

Clockwisefromfarleft:AB2B Casuals employee sews
asaddletowel; anembroidery machine; B2B manager
JoseAndradewith Liz Squyres; the finished Breeders’Cup
saddle towels.

fabric, especially for an event like the Breeders’
Cup. “There are 14 different races, and we need
therighthorse nameontherightrace towel,with
therightnumber,withno time toredo anything,”
sheadds.“It’sdefinitelyarace forus.”

Squyres, however, is used to hopping in the
saddle and trusting her instincts. Or at least,
holding on when she’s not sure where or how
she’s going. Which is exactly how she and her
husband got involved in Thoroughbred racing
to begin with—on a whim. “We went to arace for
my husband’s birthday in Louisiana, then drove
toanothertrackin Evangeline the nextdaywhere
therewasahorse sale,and we ended up buying a
truckload of horses. We didn’t know any better,”
she says,laughing. “We were alotyounger then—
you do spontaneous things.”

Despite “not having any idea what we were
getting into,” Squyres and her husband had
good horse sense. One of their horses had been
inastakesraceatLone Star Park at Grand Prairie
in Texas, after which Squyres came home with a
saddle towel thatshe wanted to keep. “Butwhen
I tried to fold it,itwas all crooked,” Squyres says.
She grewupinthe countryandlearned to sewin
Michigan 4-H programs, so she knew she could
do better than that. That’s how, in 2001, she got
started with saddle towels.

Meanwhile, Squyres and her husband had
moved from Dallas to Kentucky with their hors-
es, one of whom, in 2003, foaled Flashy Bull, a
Triple Crown contender in 2006. In addition to
Thoroughbred breeding and racing, the couple
opened the Equine Depot, a horse supply store



with a small embroidery division
thatwas picking up speed. Squyres
had won saddle towel contracts
with Keeneland and Del Mar, “and |
was beginning to think we mightbe on to some-
thing,” she says. When they moved back to Texas
to be more hands-on with their main business
of cargo control, they closed Equine Depotand
moved the saddle towel and embroidery
business to Dallas.

Asitisformosthorsemen,the Breeders’
Cuphadalwaysbeenattheheartofherrac-
ing dreams. After all, what trainer doesn’t
longforthaticonic towelemblazonedwith
theirhorse’sname? Soin April 2006, while
backinKentuckytoenterone of theirhors-
es at Keeneland, Squyres trusted her gut.
She made a cold call to the Breeders’ Cup
office—and it paid off.

“Beforelleft Dallas for Kentucky,we had
made some samples forthe Breeders’Cup.
My planwasjusttoleave themandbe onmy
waybackto Dallas,” Squyres says. “Butwhen
I spoke with the receptionist and told her
Iwouldlike to drop off some samples, she
said,"Waitamoment’and madea call. Next
thingI knew,I’'mheaded up to thefifth floor
to speak with Dora Delgado. My heart was
inmy throat.Iwasn’treadyto talktosome-
one—Icertainlywasn’tdressed or prepared
tomakeapitch.”

Turns out, she didn’t need to. As soon as Del-
gado, executive vice president and chief racing
officer for The Breeders’ Cup, saw the quality of
the samples, she was sold.

“It was total serendipity,” says Delgado, who,
unbeknownst to Squyres, was on the hunt for a
newvendor.The expansion of the Breeders’ Cup

had outpaced the capabilities of the one-woman
shop they’d previouslyworked with. “I could tell
immediately thatthe quality of whatshe showed
mewasso farabovewhatwe’dbeen getting,” says
Delgado. “Everything about Liz’s operation is
first-class. The turnaround is swift and flawless.
The towels themselves are so stunning and the
colorssovivid.They’ve finessed the size perfectly
tofitall the necessarysponsorandracelogosand
nameswhile ensuringitdoesn’tinterferewith the
jockeys or the horse”

Getting that initial Breeders’ Cup order put
Squyres in the winner’s circle. “It gave B2B
Casuals the spark that we needed. And believe
me, we name-drop whenever we speak to a new
prospect in racing,” says Squyres, who has since
won the Churchill Downs contract and now
provides custom saddle towels for nearly four
dozentracks.B2B Casuals’otherproductsinclude
jackets for Derby sponsors, jockey tees and pad-
dock vests for grooms, as well as replica towels
formementos.Some are made into pillows, even

Christmas stockings.
HE B

“I'dnever thoughtaboutthereplicabusiness,
but God bless the big syndicates who want to
frame the towelsand putthemin theirman cave,”
Squyressays.“AndIgetit.The Breeders’Cupisthe
ultimate.There are manydifferenttypes of horses
andrace choices.And theirpursesare phenome-
nal”As,evidently, are their saddle towels. E=
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the Longines Breeders




SIXTRAINERS ENJOYED the thrill of a
BREEDERS’ CUP BREAKTHROUGH at
the 2024 WORLD CHAMPIONSHIPS




McPEEK’S MISSILE: THORPEDO ANNA RIGHT ON TARGET

Longines Breeders’ Cup Distaff

Itwasn’tthathe neverhadashot.It’sjust that
the shotsweren'tquite landing.

KennyMcPeekhadlostatthe Breeders’Cupin
almosteverywayimaginable.With sevenseconds
and 10 thirds, his runners were finishing in the
money nearly half the time, but it still added up
toa0-for-37record.

“It was frustrating,” McPeek concedes, re-
flecting on the road to his firstwin at the World
Championships. “Every time I took a horse over
there,Iwas pleased with how theyran, butIhad
zerowins.I couldn’texplainitotherthanyoujust
keep trying.”

After40yearsinthebusiness,McPeekentered
last year’s Longines Breeders’ Cup Distaff (G1)
withwhatlooked like hisbestshotyet.Thorpedo
Anna had cruised through a nearly undefeated
3-year-old season, highlighted by a definitive
Kentucky Oaks (G1) victory and a gutsy runner-
up effortin the Travers Stakes (G1).

“There were a lot
of people who really
wanted me torunher
inthe Classicagainst
colts,” McPeek ad-
mits. “But honestly,
I wanted to get the
Breeders’ Cupwin.”

McPeek and the
rest of the Thorpe-
do Anna camp, in-
cludingjockey Brian
Hernandez]r.and the
ownership group of
Brookdale Racing,
Mark Edwards,MagdalenaRacing,and co-owner
and breeder Judy Hicks, were feeling confident
about their chances, but of course there are no
sure betsinhorseracing.

“Weworked hard to enjoy thatweek,” McPeek
recalls. “We didn’t overcomplicate it. I felt like,
on paper, she had a real chance and you just
hoped that Brian didn’t have any trouble. When
she gotaway cleanand Brianwasable to puthim-
selfup on the pace with her, Thorpedo Annadid
therestofthework”
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THORPEDO ANNA
KENNY McPEEK

Exactly 30 years after making his Breeders’
Cup debut, McPeek finally hit the mark. And
perhaps the fact that his first win came with a
future Horse of the Yearmade thevictory that
much sweeter.

“There isalonglist of very talented horse-
men who have never won [at the Breeders’
Cup]. Soit’s no disgrace to have not won, but
to finally win one was nice,” he says. “I think
the eventaltogetherepitomizes the sportand
how difficult it is. To hit that high level at the
Breeders’ Cup means everything.”

McPeek hasbuiltareputationasoneofthe
sharpesteyeson the sales grounds, known for
spotting talent others might overlook. He pur-
chased ThorpedoAnnaforjust$40,000,and she
isnowhis all-time leading earner.

“Thorpedo Anna has got this aura about
her,” McPeek explains. “When you’re in her
presence, she really knows she’s good. She’s
ultraintelligent and obviously ultratalented.
These kinds of horses are really rare. I’'m really
proud to have found heratauctionand tobeable
to have handled her and seen all the things she
hasaccomplished.”



Breeders’ Cup Juvenile Turf Sprint

CountyMeath,Ireland-based trainer Ger Lyons
hasbuiltanimposinginternational reputation,
fromwinning the 2007 Queen Mary Stakes (G2)
atRoyal Ascotwith Elletelle to scoring two Irish
Classicvictoriesin 2020 with Siskinin the Irish
2,000 Guineas(Gl)and Even Soin the Irish Oaks
(G1).In his third Breeders’ Cup appearance, Ly-
onsearnedanotherbreakthroughvictorywhen
Abdulla Al Khalifa’s Magnum Force claimed a
thrilling edition of the Breeders’ Cup Juvenile
Turf Sprint (G1).

After the race, a visibly emotional Lyons re-
mained characteristicallyhumble and humor-
ous, saying, “The secret to training winners is
getting the horses—it’s as simple as that. If a
clown like me can train awinner of a Breeders’
Cup,anybody can.”

MORE THAN LOOKS
CHERIE DEVAUX

FanDuel Breeders’ Cup Mile

MAGNUM FORCE
GER LYONS

Ifyoutold Cherie DeVauxlastsummerthatMore
ThanLookswould startinand win the FanDuel
Breeders’ Cup Mile (G1), even she might have
been surprised. The aptly named son of More
Than Ready did notdebutin 2024 until Aug. 11,
finishing second in the Fourstardave Handi-
cap (G1),and it took a masterful training job by
DeVaux to have her coltready towin at Del Mar
less than three months later off just one other
start, a runner-up finish in the Oct. 5 Turf Mile
Stakes (G1) at Keeneland.

After eight years as an assistant to Chad
Brown, working with Breeders’ Cup champi-
onslike LadyEli,Rushing Fall,and Good Magic,
DeVaux stepped out on her own in 2018. With
More Than Looks, it was DeVaux’s turn to take
the spotlight.

“Everythinghitallatonce [when More Than
Lookswon],” DeVauxsays,reflecting on the big
win.“The emotions. Everythingwentaswell as
we could have hoped for. I don’t know how to
say it in words. It’s unbelievable. We had a lot
of faith in him from the beginning, but things
did not go exactly to plan...All the credit goes
to More Than Looks.”
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SOUL OF AN ANGEL
SAFFIE JOSEPH JR.

PNC Bank Breeders’ Cup Filly & Mare Sprint

Growingup in Barbados, Saffie JosephJr.spent
every spare moment in his father’s stable. He
cleaned stalls, picked feet, and dreamed of
training himself one daywith the hopesto per-
haps reach the upper echelons of racing. “You
growupwatching the Breeders’ Cup, the Derby,”
Josephsays.“Thoseare the pinnacles of racing.”
Josephrealized those dreamswhen histrainee,
SoulofanAngel,flewhome towin the PNC Bank
Breeders’Cup Filly & Mare Sprint(G1).Assoonas
she crossed thewire,Joseph turned to celebrate
with hisfather,the manwhointroduced himto
the sport.

“To get our first Breeders’ Cup with Soul of
an Angel was a dream come true,” Joseph says.
“Amomentyou cherish forlife. Youalmosthave
tofeelittobelieveit”
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Maker’s Mark Breeders’ Cup Filly & Mare Turf

Moira has been the definition of a horse of a
lifetime for Kevin Attard, a second-generation
trainer based at Woodbine Park. The Ontario-
bred superstar gave Attard one of his most
meaningful victories when she won Canada’s
historic Queen’s Plate Stakesin 2022.After two
Maker’s Mark Breeders’ Cup Filly & Mare Turf
(G1) appearances—finishing fifth in 2022 and
third in 2023—Moira made her final start for
Attard amemorable onein the 2024 Breeders’
Cup Filly & Mare Turfwhen she took the lead at
the top of the stretch and neverlooked back.
An elated Attard said afterward, “It was nice
to see her put it all together today and show
everybodythatsheisatrue champion.”

MOIRA
KEVIN ATTARD
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STRAIGHT NO CHASER
DAN BLACKER

Cygames Breeders’ Cup Sprint

AGodolphinFlying Startinternship with Hall of
Fame trainer Richard Manellawasallittook for
DanBlacker, anative of Oxford, England, to set
hissightsonbecomingatop trainerinAmerica.
In2011, Blackerlaunched his stable in California
and saddled his first Breeders’ Cup starter, Hit
the Road, in 2019. That colt finished a distant
14th, and it would be five years before Blacker
returned to the World Championship meet,
but that long-awaited return resulted in suc-
cess.In 2024, Blacker’s speedy trainee Straight
No Chaserstormed down the lane at Del Mar to
capture the $2 million Cygames Breeders’ Cup
Sprint(G1) enroute to Eclipse Award honors as
the champion male sprinter of the season.
“Winning a Breeders’ Cup has been a goal of
minesince I firststarted training,” Blacker says.
“To do it with a horse like Straight No Chaser—
whomwe’ve believedin from the start—makesit
allthe more meaningful.It’sthe kind of moment
youworkyourwholelife for,and toseeitbecome
realityis trulyhumbling and unforgettable” Ea

BREEDERS’ CUP MEMORIES

Thrill of Victory, Ecosystem of Care
Highlighted on Breeders’ Cup Website

Don’t miss a moment of the Breeders’
Cup Breakthrough series appearing on
BreedersCup.com. Produced in part-
nership with Thoroughbred Daily News
(TDN), this new six-episode multimedia
program showcases the thrill of victory
at the World Championships from the
perspective of six trainers who reached
the pinnacle at Thoroughbred racing’s
international festival for the first time
last year. Hear about each trainer’s ex-
perience on the road to securing that
success, what the breakout win means
to them personally, and what they hope
toaccomplish from here.

Returning after a successful debut sea-
son is the popular Breeders’ Cup Con-
nections, another series produced in
partnership with TDN, which highlights
the stories of the horseand humanbond
between Breeders’ Cup contenders and
those who work with them daily behind
the scenes.

Formore, scan the QR code or visit
BreedersCup.com/Video
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WHERE THE TURF MEETS THE SPOTLIGHT

Hollywood's favorite seaside escape—where glamour,
gallop, and golden-age nostalgia still reign

t’s difficult to fathomin our age of
24/7 celebrity coverage and viral
gossip, but there was once a time
when the stars of the silver screen
felt utterly untouchable—distant icons flick-
ering across silent reels, far removed from the
public’sdailylife. Before red carpetstories, tab-
loid headlines, and paparazzi snapshots filled
newsstands, the mystique of a Hollywood star
remainedintact.Unlessyoulived in Hollywood
itself, your chances of glimpsing a true starlet
were slim to none. The arrival of Del Mar Thor-
oughbred Club began to shift the tide.

Surprisingly, the seaside racetrack flung open
itsgatesattheheightofthe GreatDepression—a
bold move in bleak economic times. However,
notevenafinancial downturn could dimitsstar
power, especially with none other than Bing
Crosbyatthe helm.

“Bingwas the guywho got it off the ground,”
saysJoe Harper,formerexecutivevice president
of Del Mar and grandson of Academy Award-
winning director Cecil B. DeMille. Indeed,
it wasn’t merely Crosby’s star wattage that
brought the racetrack to life. It was his infec-
tiousboosterism, his knack for making the place
feel glamorous and accessible, that persuaded
the rich and famous to claim Del Mar as their
weekend playground.

“He was a fine singer but also a remarkably
savvy promoter,” Harper says. “Bing started
bringing his friends down—and just like that,
people followed.”

Though “inviting” mightbe puttingitpolite-
ly. As Harper tells it, Bob Hope once confided
that Crosby’sversion of aninvitation was more
of adirective. “Hope said, ‘When Bing told you,
Iwantyou guys down here—youwent.”



Once Crosby had the attention of Hollywood’s
elite, his next challenge was to keep it. Fortu-
nately, horse racing was already a beloved pas-
timein California,and Crosbystocked hisboard
withindividualsinterestedincinemaand equine
entertainment. The founding board of the Del
Mar Turf Club read like a who’s who of golden-
age Hollywood. Alongside Bing Crosby sat film
executive William Quigley, actor Pat O’Brien
(of Angels with Dirty Faces and Knute Rockne,
All American), comedian Oliver Hardy of Laurel
and Hardyfame,and actor-director Lloyd Bacon.

AsDel Mar’sreputationswelled,so toodid the
rosterofitsillustriousadmirers—Oscarwinners
Gary Cooper and Clark Gable, dancer and actor
George Raft,andvaudevilleiconJoe E.Brownall
joined the board.

While the era’s gender norms may have pre-
cluded them from boardroom seats, Tinsel-
town’s leading ladies made their presence un-
mistakable in the grandstands, turning heads
and setting trends with every appearance.

Actress Barbara Stanwyck grabbed attention
while presenting the Inaugural Handicap trophy
onJuly3,1937,when Del Mar’s gates firstopened.

But the true enchantment unfolded with the
debut of the Turf Club—a refined yet rollicking
retreat where the revelry only began once the
final horse had thundered past the finish line.

“They’d keep the veranda open and host Sat-
urdaynightdinners,” Harperrecalls. Butthereal
allure?“Bingand Bob Hopewould start clowning
around atthe piano,” he says.“Bob once told me
that’s how they came up with the idea for their
Road films.”

Ifyouwere lucky enough to getaseatatone of
the Turf Club tables, you might also be reward-
edwith a close personal view of other celebs in
the audience. Lucille Ball and Desi Arnaz were
known to shareatablein the clubhouse. Crosby
couldn’tkeep Hollywood away.

According to racing historian Jennifer Kelly,
MickeyRooneywasknown to pilothis Piper Cub
to San Diego just to catch an afternoon at the
track.Betty Grable once quipped thatone of the
perks of owning a beachfront home in Del Mar
was its proximity to the races. And Stanwyck’s
love of the sport ran even deeper—so much so
that she purchased a nearby ranch where she
bred Thoroughbreds throughout the 1940s.

With leading men and ingenues aplenty, all
thatwas needed was arousing anthem—a song
worthy of the chorus of Del Mardevotees ready
to raise their voices in celebration. Ever the
showman, Crosby rose to the occasion, com-
missioning songwriters Jimmy Monaco and
Johnny Burke in 1938 to compose “Where the
Turf Meets the Surf”—amelodic marketing mas-
terstroke designed to capture the charm and
glamour of Del Mar’s seaside oval.

To roll it out to appropriate fanfare, they
hosted an event befitting of a film premiere—
what else?—Motion Picture Day. The song
made its debuton NBC radio ahead of the 1938
racing season, promoted by Crosby himself
alongside Pat O’Brien and Oliver Hardy. To this
day, “Where the Turf Meets the Surf” echoes
through the grounds before the first race and
againatday’send.

World War II brought racing at Del Mar to
a halt, as the grounds were transformed into
a Marine training base and later a site for as-
sembling B-17 bombers. But Hollywood’s elite
were quick to return at the end of the war. In
fact,thefirstopening day after thewarended,a
record-breaking 20,324 fans entered the gates.

Elizabeth Taylor, the Marx Brothers, Charlie
Chaplin, and Cecil B. DeMille—Harper’s own
grandfather—were among those who followed.
And plenty of new stars still come today.

“Del Marhas always had that Hollywood kind
of feel,” Harper says. “And we’ve done every-
thing we can to make sure it still does.”

Clockwisefromtop left: Harry James and Betty Grablein
theirbox at Del Marin1959; Barbara Stanwyck and Robert
TayloronDel Mar’s opening day in1937; Lucille Ball and Desi
Arnaz; Del Mar’s general manager Bill Quigley, president
Bing Crosby, andvice president Pat O’Brien.
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HOMAGE TO HERITAGE

Acclaimed southwestern painter S. M. Chavez
captures the bond between horse and rider

lone vaquero sits astride a choc-
olate-brown horse, poised at the
edge of a sweeping desert valley.
His silhouette, marked by the
tall crown of his sombrero, mirrors the angular
ascent of clouds stretched across the sky—ab-
stract, modern strokes rather than the soft, fa-
miliar puffs of white. His expression remains a
mystery, yet the muted palette of earthy browns
and dusky purpleshintsatthe wearinessofalong,
dust-choked day spent in the saddle. The wide-
legged chaps, faded and frayed from countless
trails,speaktoalife etched by gritand endurance.
This is the Southwestern world of S. M. (Sean
Michael) Chavez,anacclaimed oil painterwhose
work serves as both a vivid homage to his New
Mexicanrootsand a profound expression of his
heritage—a lineage forged by the rugged spirit
ofvaqueros,Mexican cowboys. Chavez’s artistic
mastery has propelled him to thevanguard of the
Western art world, with his evocative paintings
gracing the collections of prestigious institu-
tions such as The National Cowboy & Western
Heritage Museum, Cross Gate Gallery, Briscoe
Western Art Museum, The Eiteljorg Museum of
AmericanIndiansandWesternArt,and The Coors
WesternArt Show.

y.

Yet, Chavez’s artistic reach extends well be-
yond his signature Southwestern landscapes,
resonating even within the elite circles of
Thoroughbred horseracing. Thisyear, histalent
takes center stage as he assumes the esteemed
role of official artistfor the 2025 Breeders’ Cup
World Championships.

“I'm thrilled to be doing it,” Chavez reflects,
his words underscoring a deeper sense of grat-
itude for the life he has cultivated. Remarkably,
the flourishing career of this widely celebrated
commercial artistisactuallyasecondact—atran-
sitionborn from patience and perseverance.

“Attwenty,itbecame abundantly clear that
I was simply too young, too naive, and lack-
ing the necessary life experience to pursue
a career as a full-time artist,” Chavez admits.
Determined to hone his craft and expand his



perspective, Chavez en-
rolled at the Southwest
University of Visual Arts,
then embarked on a
two-decadejourneyasan
award-winning graphic
designer—a path that ul-
timatelyshaped theartist
heistoday.

Amid the isolation of
the pandemic, however,
Chavez found himself
unable to suppresshisin-
nate drive to paint. “I like
to say, ‘the pilotlight was
always lit;” Chavez says.
Compelled to create, he
immersed himself in his
craft, ultimately amass-
ing a body of work that he deemed worthy of
presentation.Determined to take the nextstep,
he set his sights on Santa Fe’s prestigious Acos-
ta Strong Fine Art. Yet, as fate would have it, his
reputation had alreadypaved the way.The gallery
team, well acquainted with his talent before he
evencrossed the threshold,immediatelyagreed
toshowcase hiswork.Remarkably, his first paint-
ing sold within hours of its debut.

The power of Chavez’s work is in his mastery
of visual communication, blending a nostalgic
patinawith acontemporary mood.

“I do kind of walk this line between old and
new quite often,” Chavez says. “My work refer-
ences a lot of the Taos artists and the Western
masters, as I like to call them.Butalso, there are
elements of whatyoumightcallalittle more con-
temporary, I suppose,or something thatbreaks
therules of thatgenrealittle bit.”

Whatremains classically aligned with Ameri-
canregionalism,however,is Chavez’sreverence
forthe horse—asymbol deeplyembedded in his
artisticnarrative.Afterall,whatisavaquerowith-
outhis trusty steed? In Chavez’swork, the horse
isnot merelya subject butalivingembodiment
of heritage, strength, and the enduring spirit of
the American West.

Ironically, Chavezadmits thatheisnotacow-
boyhimself.“Whiledoride onoccasionandam
familiarenoughwith horses to know thatbring-
ing abag of apples and a few carrots on a photo
shootis usually awise move, I would hardly call
myselfavaquero,”he concedes.Butyouwouldn’t
knowitbylookingathis canvases.

Chavez’sartisticmission
is not rooted in capturing
the minute anatomical
precision of every sinewy
muscle orthe flick ofatail. Instead, his paintings
are distinguished by theirability to evoke the al-
mostsymbiotic relationship between horse and
rider—a connection that transcends mere rep-
resentation and certainly speaks to everyjockey
who has ever galloped a racehorse to the finish
line at the World Championships.

“I'want that to come outin my Breeders’ Cup
piece—that connection between horse and rid-
er,” Chavez says.

For Chavez, this piece is more thanjustan ar-
tisticendeavor;it’sacontinuation of his mission
to honor the often-overlooked Latino identity,
an intentional challenge to the conventional
Western art narrative. Just as he elevates the
contributions of Latino horsemen to American
culture, he sees the World Championships as
an opportunity to similarly highlight the many
Latinojockeyswho have historicallydominated
the sport.

“Because thattraditionis partof myheritage,
it’s something I connect with authentically,”
Chavez says.

Asheembraceshisroleasthe official artist for
the 2025 Breeders’ Cup World Championships,
Chavez’s vision remains unwavering: to infuse
his work with the same reverence he brings
to his evocative Southwestern scenes and to
portray eachimage with confidentbrushstrokes
ofhonesty. @

Fromlower left:
Watchers; Chavezin
his studio; From Here
to...; LunaAzul.
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BEHIND THE BREEDERS’ CUP
SCENES WITH CURTIS STONE

hen most people think of the placed.Butit’s really the race days themselves
Breeders’ Cup World Champion- when things gethotin the kitchen. To make the
ships, they picture thundering magic happen, Stone sends eight chefs to the
hooves. But for Michelin-starred racetrack toworkalongside the Del Mar execu-

chef Curtis Stone, the founder
of Gwen Butcher Shop & Restau-
rantand The Pie Room by Curtis
Stone in Los Angeles, the race
startslongbefore the firsthorse
leaves the gate.InJanuary, prep
begins with a culinary kickoff
call. Things kick into high gear
by May with the first round of
menu proposals, then recipe
testing and approvals. By Au-
gust, vendor orders have been
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tive chef team. While the rest of
the track is still stretching into
daylight, Stone’s culinary team
is already deep in prep—chop-
pingvegetables, searing meats,
and plating as many as 500
pounds of eggs and 150 pounds
of bacon, not to mention serv-
ing 5,500 coffees, lattes, and
cappuccinos— with the kind of
precision you’d expect from an
acclaimedkitchen. E@



PLAY-BY-PLAY

Here's a rundown of how Stone and his team get off to races.

WEDNESDAY, OCTOBER 22

All Day ||| Kitchenbuild-outat Del Marbegins.

MONDAY, OCTOBER 27-THURSDAY, OCTOBER 30

2:00am Firstbatch of staffarrive at the race track to start prep for the invitation-only
BreakfastatBreeders’ Cup.

5:00am Therestof the kitchen staffarrive, bringing the total to 40 from Stone’s team
to serve the trainers,jockeys,and owners.

8:00am On Thursday, Stone meets with the media.

FRIDAY, OCTOBER 31 AND SATURDAY, NOVEMBER 1 RACE DAYS

4:00am 15kitchen crewarrive in the Trophy Lounge to begin prep.

8:00am 25additional kitchen staff arrive along with 20 bartenders, eight managers,
and 40 servers to handle front-of-house prep.

11:00am Lunch service begins.

12:00rm Stonewalks the purple carpet.

2:00prm Desserttable arrives. Stone and his familyjoin guestsin the Trophy Lounge
towatch theraces.

3:00rm Bombolini Cartand Espresso service begins on the Lower Patio.

4:00pm Hawker-style passed snacks service begins.




JFFICIAL
MERCHA

Visit the Official Breeders’ Cup

andise Pavilion at Del Mar

Vincent Peach hammered Montana
wrap chokerand bracelet.



CLOCKWISE FROM TOP LEFT: AtelierCG Songbird D-bit bracelet; AtelierCG Lusitano stirrup bracelet
and Vincent Peach chain slider necklace; Urban Equestrian halter bracket tote bag; Barbour
waxed jacket.



CLOCKWISE FROM TOP LEFT: Urban Equestrian Aria chain tassel equestrian horse bit necklace;
AtelierCG Aries & Kenzo necklace set; Urban Equestrian Dalton Italian leather shoulder strap
and canvas body horse bit crossbody bag; Barbour quilted jacket.
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FROM LEFT: AtelierCG Malin long vest; Barbour gilet.

PURPOSE IN EVERY PURCHASE

Within the purview of Breeders’ Cup Charities,industry causesare putat
the heartoftheaction using the global stage of the World Championships
to spotlight the vital work of Thoroughbred-focused nonprofits. In
a powerful new initiative launched this year, 100% of Breeders’ Cup
royalties from merchandise saleswill go directly to supportthese causes,
which shows that style can make a difference.

Visitthe official Breeders’ Cup Shop online and sign up for the mailing list to receive exclusive news,
special offers, and early access to limited-edition gear while supporting a greater cause.



DON’T MISS A BREEDERS’ CUP MOMENT

4:00-8:00pMm ET: USANetwork/Peacock

2:00-3:30pm ET: USANetwork/Peacock
3:30-7:00pm ET: NBC Network/Peacock
7:00-8:00pm ET: USA Network/Peacock

Allraceswill be streamed live on Breeders’
Cup social channels and broadcastlive on
FanDuel TV.

In the UK/Ireland, tune in to Sky Sports
Racingand Racing TVforlive coverage.

The official race order and final post times for the 2025 Breeders’ Cup
World Championships will be released on October 22.
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